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Our missiOn is to contribute to the preservation of aboriginal culture 

and advancement of economic development through support, facilitation 

and promotion of the growth and sustainability of a quality and culturally 

rich aboriginal cultural tourism industry in british columbia. 

Our visiOn is a healthy, prosperous, strong, respectful and dynamic 

aboriginal cultural tourism industry sharing authentic high quality products 

that exceed visitor expectations.
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Goals Introduction— 
What is the Aboriginal Cultural Tourism 
Blueprint Strategy?

the aboriginal tourism association of 
bc (atbc) was established in 1996 by 
a core group of aboriginal volunteers 
involved in the tourism sector to share 
information, network and explore 
means by which they could strengthen 
the aboriginal cultural tourism 
industry. today, atbc is a formal 
society with a vision to spearhead the 
development of a healthy, prosperous 
and dynamic aboriginal cultural 
tourism industry. 

it was with this vision in mind that 
atbc recognized in early 2003 that 
the aboriginal cultural tourism 
industry was falling short of achieving 
its potential. the industry had little 
support for its development, had 
only a small number of aboriginal 
market ready companies which were 
struggling to stay alive, little market 
profile in one of the fastest growing 
sectors of the provincial economy, 
fragmented development at the 
aboriginal, provincial and federal  
levels and no clear plan of action.

atbc brought together stakeholders 
that included the province of bc, 
the federal government (through 
indian and northern affairs canada 
and aboriginal business canada) and 
tourism british columbia (tbc) to 
develop a plan of action to tackle these 
and many other concerns with the 
goal of developing a comprehensive 
blueprint for aboriginal cultural 
tourism development over the short, 
medium and long-term. 

the atbc blueprint project’s design and 
approach is unique to date in canada 
in that it combines comprehensive 
info-gathering sessions with aboriginal 
operators, secondary research, and 
interviews with consumers, the travel 

trade and international tour operators. 
the fundamental premise underlying 
the development of the plan was that 
it should be market-driven and not 
product driven.

a market driven plan ensures 
development of an industry focused 
on providing products that both 
consumers want and aboriginal 
communities are willing to supply. this 
was achieved by conducting a product-
market match with the consumer and 
industry data collected.

the blueprint strategy consists of 
three components which create a 
foundation for expanding aboriginal 
cultural tourism. these are intended 
to fill existing gaps in marketing 
infrastructure, address challenges, and 
develops cultural tourism product and 
community assistance programs in 
partnership with other agencies. 

the blueprint strategy is premised on 
an integrated marketing program for 
aboriginal market-ready products. 
there are existing aboriginal cultural 
tourism products that meet tourism 
industry market-ready standards. the 
atbc marketing action plan is designed 
to put the necessary marketing 
infrastructure in place to generate 
immediate benefits for the market-
ready products. this would set a strong 
course for future business success, 
ensure successful role models and 
inspire the entry of new businesses.

Improve awareness of 
Aboriginal cultural 
tourism among Aboriginal 
communities and 
entrepreneurs  

Support tourism-based 
community, human resources 
and economic development in 
Aboriginal communities  

Capitalize on key 
opportunities, such as 2010 
and other festivals and 
events that will forward the 
development of Aboriginal  
cultural tourism 

Together with other tourism 
industry partners, participate 
in market research and 
marketing promotion and 
advertising initiatives and 
activities that benefit the 
Aboriginal cultural tourism 
industry  

Improve communication 
with Aboriginal cultural 
tourism industry, keeping 
industry partners informed 
of important developments 
and AtBC’s plans and activities 
and providing them with 
opportunities to provide input 
to the association 
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demand for cultural tourism products 
has never been higher and the 2010 
winter games will deliver the world to 
our doorsteps. our industry is uniquely 
suited to deliver the authentic, cultural 
travel experiences people are after. 

today, british columbia’s aboriginal 
cultural tourism industry contributes 
$35 million to the provincial economy. 
by 2012, we’re expecting that number 
to increase to $50 million. 

that means jobs for aboriginals around 
the province, all while strengthening 
and preserving our culture for future 
generations.

to make the most of the opportunities 
ahead of us, the aboriginal tourism 
association of bc is helping british 
columbia’s first nations and métis 
peoples develop a long-term plan for 
the sustainable growth of our industry. 
already, british columbia leads the 
country in aboriginal cultural tourism, 
but we’re just scratching the surface of 
what’s possible.

by following the steps laid out in 
the blueprint strategy, we’re well on 
the road to achieving those goals. 
this annual report will explain the 
headway we’re making while working 
to provide a mechanism for aboriginal 
communities, individuals and 
businesses to successfully establish 

Message from the Chief Executive Officer

we’re on the eve of an exciting time for aboriginal 
tourism in british columbia. 

and sustain tourism businesses and 
increase awareness of the potential 
of aboriginal cultural tourism 
opportunities for all first nations 
communities in bc.

we’ve come a long way, but there’s 
more to be done. 

i’m confident the achievements we’ve 
made to date are significant steps 
forward for the industry, and as we 
work into our 2009 – 2010 year, we’ll 
continue to improve on our successes

thank you,

Keith Henry
chief executive officer
aboriginal tourism association of bc
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AtBC Board of Directors, 
effective March 2009

Executive SummaryInterior Rockies
sophie pierre, chairperson
   
At Large
linnea battel, co-chairperson
   
Lower Mainland
lori simcox, secretary   

At Large
richard Krentz, treasurer   

Vancouver Coast
pam baker   

Cariboo Chilcotin
doug green   

NE Vancouver Island
lillian hunt   

SE Vancouver Island
george taylor

North East
geraldine thomas-flurer   

At Large
bill helin

Ex-Officio
brenda baptiste

the following annual report summarizes progress in each of the funded 
tiers related to 2008-2009 activities.

tier 1  of the blueprint strategy aims to educate and generate an awareness of 
aboriginal cultural tourism’s working environment amongst interested 
communities and entrepreneurs. 

tier 2  is aimed at existing tourism operators that do not have a market-ready 
product, and there are clear gaps in terms of market ready industry 
standards, hospitality, service levels and other shortfalls. 

tier 3  is for tourism products that satisfy market ready standards and 
should be fully integrated into local, regional and provincial destination 
marketing programs. 

this annual report will summarize the achievements to date and the direction 
for the 2009 – 2010 reporting season.

funding for the blueprint strategy, core funding, and other initiatives has been 
made possible with the support of our partners:



4 5
Aboriginal Tourism Association of British Columbia annual report 2008-2009

tier 1 of the blueprint strategy aims to generate an awareness of the opportunities 
and working environment in the industry, and activities are focussed on markets 
where aboriginal cultural tourism businesses, potential start-ups and products are 
undeveloped, but there’s already an existing interesting in pursuing cultural tourism 
as an economic activity.

these new, start-up businesses will typically be found in aboriginal communities 
interested in pursuing tourism and as spin-offs of existing tourism businesses. 

to help develop interest in tourism and aid entrepreneurs with their start-ups, the 
aboriginal tourism association of bc operates several tier 1 programs, ranging 
from community tourism awareness initiatives to coaching, mentoring and 
marketing toolkits. 

New or Start Up Businesses 
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tier 1
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Coordinating Committees

ACHIEVEMENtS

the aboriginal tourism association 
of bc established committees to 
report to the overall blueprint 
implementation committee on 
the status of the tier 1 programs. 

three committees were formed, 
meetings scheduled and terms of 
reference established:

training & education•	
product development•	
marketing•	

FutuRE DIRECtION

the three committees continue 
to report to the blueprint 
implementation committee and atbc 
as scheduled. ongoing evaluation and 
recommendations have resulted in 
suggestions that a funders committee 
be formed. that new committee will 
meet quarterly. 

Coordinators and Support

ACHIEVEMENtS

to maximize the effectiveness of 
the tier 1 activities, staff has been 
dedicated to implementing the 
blueprint strategy. 

FutuRE DIRECtION

the aboriginal tourism association 
of bc is working to develop 
accountability procedures, as well 
as a communication strategy with 
the board, members, funding 
organizations and industry 
stakeholders. 

Aboriginal Cultural Tourism Sector 
Activity Research Project

ACHIEVEMENtS

to determine the state of the market, 
the aboriginal tourism association of 
bc has contacted every first nation 
and métis regional organization and 
counted the number of aboriginal-
owned tourism-related businesses in 
the province.

that survey identified 55 businesses 
ready to move to tier 3 programs 
through cultural tourism enhancement 
& market readiness workshops.

FutuRE DIRECtION

moving forward, the board 
recommends transferring this project 
to the bc first nations economic 
development action plan. 

the 55 business identified in the survey 
will be engaged in tier 2 to tier 3 
activities.

the association will continue efforts to 
engage métis chartered communities 
and/or entrepreneurs. 

additionally, atbc will develop 
policy and procedures related to 
conducting research to ensure 
continued administration of the 
statistical gathering process, and 
finalize the survey to include questions 
related to sector related quality 
assurance, sustainability and cultural 
authenticity. 
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Community Tourism Awareness 
and Economic Development 
Initiative (ATBD)

ACHIEVEMENtS

the aboriginal tourism association of 
bc has developed an aboriginal cultural 
tourism workshop focussing on 
specific tourism market readiness and 
sustainable tourism. 

the inaugural “train-the-trainer” 
program graduated 16 students. 

FutuRE DIRECtION: 

feedback from the “train-the-trainer” 
focus groups will be implemented into 
the 2009/2010 fiscal year due to cash 
flow limitations.

graphic design and printing for 
manuals has been deferred to the 
2009/2010 fiscal year. 

two community delivery programs 
have been deferred to the 2009 /2010 
fiscal year.

finalize and implement market-
readiness and aboriginal sustainability 
workshops.

develop fee for service training 
program including identification and 
costing of specific atbp modules 

develop fee for service framework 
including identification/costing of 
specific modules from within the 
atbd curricula that can be delivered as 
standalone skills development sessions 
to support atbc.

Training and Resource Materials 
Assessment and Collection

ACHIEVEMENtS

the budget for this project was 
reallocated to reflect the partnership 
with linkbc as well as the expertise 
and experience of the blueprint 
manager and coordinator.

see sections 1.4, 1.9, 2.3 and 3.3 for more 
information.

FutuRE DIRECtION

design and production of trailblazer 
brochures and the development of 
career awareness brochures has been 
deferred until 2009 – 2010 due to cash 
flow limitations.

at that point, research will continue 
detailing training programs and 
information resources of use to develop 
aboriginal cultural tourism.

Aboriginal Cultural Tourism 
Training Materials Development 

ACHIEVEMENtS

the development or revision of training 
materials was rolled into other training 
initiatives (1.4, 1.8, 2.3, 2.4, 3.3) for cost 
efficiency and overall project alignment 
and coordination. 

100% of training programs were 
delivered in each of the six tourism 
bc regions. 

FutuRE DIRECtION

all deferred activities were re-initiated 
in april, 2009.

certain training and resource materials 
will be posted on the website for 
member benefit (i.e. risk management 
plan, operation guidelines, emergency 
measures,  tourism specific business 
templates, market-ready criteria 
checklist, etc.) keeping in mind 
that atbc will be moving to a 
paid-for-service training model for 
sustainability.

the following materials will be finalized 
and distributed/posted for member 
benefit:

 first nations – tourism industry •	
protocol development template
 aboriginal cultural expressions •	
protection template
 aboriginal tourism cultural •	
authenticity checklist/template
 aboriginal tourism quality •	
assurance (by sector) checklist

aboriginal tourism business 
development curricula will be finalized, 
and business development manuals 
will be designed and printed. 
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BC Aboriginal Tourism Education 
and Training

ACHIEVEMENtS

the aboriginal tourism association 
of bc developed a post secondary 
education partnership framework 
with linkbc and its e-legacies 
resource hub; bringing the 2010 
games into the classroom.

FutuRE DIRECtION

finalize agreement with linkbc and 
capilano university regarding the 
tourism educators forum to help engage 
stakeholders in the development of 
education framework and an aboriginal 
cultural tourism resource website.

setup meeting with president 
stephanie forsyth and dean martine 
gauthier to finalize a partnership 
agreement with northwest 
community college.

Aboriginal Cultural Tourism Career 
Awareness Program

ACHIEVEMENtS

the aboriginal tourism association of 
bc has attended several employment 
and career fairs to increase awareness 
among youth and other aboriginal 
people about opportunities in tourism. 

events attended include:
aboriginal employment & career •	
fair, sto:lo nation, chilliwack, 
february 2009
gathering our voices youth •	
conference, march 2009
cave Job seeker’s open house, •	
douglas college
west van secondary•	
capilano university•	

FutuRE DIRECtION

activities deferred to the 2009 / 2010 
fiscal year were initiated in april, 2009.  
initiatives include:

exhibit design and production•	
the ordering of promotional items •	
the booking of further youth •	
career fairs 
the hosting of an aboriginal cultural •	
tourism career fair in the lower 
mainland

a coordinator for the lower 
mainland youth tourism forum will 
be contracted, and a designer will 
be engaged to finalize exhibit and 
promotional items. 

Aboriginal Cultural Tourism 
Trailblazers Cultural Interpretation 
Initiative

ACHIEVEMENtS

through the aboriginal tourism 
association of bc’s cultural 
interpretation and business 
development programs, 111 trainees 
were graduated.

the train-the-trainer program is a 
10-week initiative where graduates 
receive atbc certification to facilitate 
community training, trainer mentoring 
and industry certification to deliver 
first host, super host and more. 

FutuRE DIRECtION

train-the-trainer programs will be 
scheduled in regions which currently do 
not have qualified trainers, in addition 
to the development and completion 
of graphic manuals for program 
participants.

fee-for-service delivery will be 
introduced to programs, including 
access supported urban delivery 
program in east vancouver and the 
nak’azkli/tl’azt’en project, part of the 
aboriginal tourism association of bc’s 
identification and costing of sessions 
that can support the organization’s 
sustainability strategy.
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Standard Toolkit 
(Aboriginal Tourism Authenticity)

ACHIEVEMENtS

the focus of this initiative has shifted 
to developing a cultural authenticity 
accreditation program as a year one 
initiative based on the work done at 
the national level. 

to date, the project terms-of-reference 
have been developed, a project task  
group has been formed and atbc 
member consultation has been 
conducted, including focus groups. 

a draft of the cultural authenticity 
criteria and standards, including 
an implementation strategy, were 
presented at the member forum from 
march 19 – 21, 2009.

FutuRE DIRECtION

going forward, the cultural 
authenticity toolkit will be 
implemented along with a survey 
to gauge the effectiveness of the 
authenticity criteria. 

a strategy will be developed to clarify 
the benefits of atbc membership as it 
relates to the authenticity program, 
and training material will be included in 
the business development toolkit.

Introduction to Market-Readiness

ACHIEVEMENtS

resources for this project were re-
profiled as materials slated for delivery 
in 3.3 media relations – market/export 
readiness workshop and 2.7 how to be 
market ready.

FutuRE DIRECtION

materials and manuals for the 
market readiness workshop need 
to be developed. a contract for the 
development of these materials 
will be awarded. pilot programs 
will be coordinated and workshops 
evaluated and revised before the 
market-readiness is rolled out 
province-wide.

First Nations Protocol Program

ACHIEVEMENtS

the first nation tourism industry 
protocol and aboriginal cultural 
expression protection templates 
have been completed, as well as 
their strategy for implementation. 
community consultation meetings 
have been conducted, and the 
templates presented at the march 
2009 atbc member forum.

FutuRE DIRECtION

the next steps are to implement 
the protocol and cultural protection 
programs, survey members on their 
effectiveness and include the templates 
in the aboriginal business development 
and market-readiness training.

training curricula, material and 
workshops will be developed as 
the templates and programs are 
distributed.
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Aboriginal Cultural Revitalization 
for Tourism Support Program

ACHIEVEMENtS 

a request for proposals to develop 
workshop materials and delivery models 
for aboriginal cultural revitalization 
workshops has not been awarded due 
to insufficient response to the rfp.

FutuRE DIRECtION

request that the development of 
workshop materials and delivery 
models for aboriginal cultural 
revitalization workshops be 
moved to year two due to 
workload limitations.

Eco-tourism Development 
and Sustainability Program 
(BC Partnership for Sustainable 
Tourism [BCPST])

ACHIEVEMENtS

the aboriginal tourism association 
of bc has entered into partnership 
with the bc partnership for sustainable 
tourism and made a $25,000 
commitment to the program. the 
strategy’s terms of reference have 
been drafted and a review of the 
existing sustainability resources and 
self assessment tool is underway to 
determine if there is a need to develop 
aboriginal-specific resources. 

FutuRE DIRECtION

the status of the bc partnership for 
sustainable tourism needs to be clarified 
by reconnecting with the ministry of 
tourism, culture and the arts.

Infrastructure Development 
and Blueprint Implementation

ACHIEVEMENtS

a new blueprint and aboriginal 
tourism association of bc database 
management tool has been developed 
by lewis point for atbc and was tested 
and presented at the march 2009 
member forum.

FutuRE DIRECtION

this is an ongoing project. training has 
been deferred to year two due to cash 
flow limitations.

Blueprint Programs 
Supplementary Support

ACHIEVEMENtS

this is a new initiative in which budgets 
were reallocated to support delivery 
of additional trailblazer and other 
training programs to maximize the 
capacity of aboriginal communities to 
host tourists both before and after the 
2010 winter games. 

three additional trainers were 
graduated to better deliver the 
trailblazer program at the community 
level. one new business was started as 
a result of the program, and 120 people 
were trained. 

FutuRE DIRECtION

atbc will work with the four host 
first nations to identify 2010 human 
resources requirements, and develop 
and hr development strategy that 
includes identifying resources for the 
delivery of training initiatives.

fee for service delivery negotiations need 
to be finalized, as does a delivery model.

the coordination and delivery of training 
initiatives at the community level is 
ongoing and includes the development 
of a volunteer program that focuses on 
the aboriginal pavilion as well as other 
activities where aboriginal cultures and 
peoples are featured. 
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tier 2 of the blueprint strategy is aimed at existing tourism operators that do not 
have a market-ready product, and there are clear gaps in terms of market ready 
industry standards, hospitality, service levels and other shortfalls. 

initiatives that fall under tier 2 include the facilitation of operators to access existing 
programs, providing appropriate training, business planning, market management 
and operations support, mentoring services, web resources and financial programs.

the activities are described below.

Non-Market Ready Businesses
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tier 2
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Delivery Support

this initiative has been rolled into 
tier one and tier three activities with 
similar objectives with deliverables for 
cost efficiency and project alignment. 

Cultural Experiences Toolkit

for purposes of cost efficiency, this 
initiative has been rolled into tier 1.10 
because of its link to the development 
of the authenticity criteria and 
template.

Aboriginal Tourism Business 
Assessment/Indicators for Success 
(formerly Tourism Business 
Essentials Guides)

ACHIEVEMENtS

a workshop developer has been 
identified to create an aboriginal 
tourism sustainability training session, 
however the program design will be 
determined in 2009/2010.

FutuRE DIRECtION

a complete aboriginal sustainable 
tourism workshop will be developed 
along with material and a delivery 
model that includes train-the-trainer 
components.

the workshop will be piloted and 
candidates recruited for the train-the-
trainer pilot.

Tourism Business Enhancement 
Workshops (formerly Aboriginal 
Tourism Business Essentials 
Workshop)

ACHIEVEMENtS

all first nations communities and 
métis regions have been contacted 
to help identify aboriginal cultural 
tourism related businesses that with 
workshop training can include a cultural 
component in their product. this would 
increase the aboriginal cultural tourism 
product in british columbia.

FutuRE DIRECtION

a request for proposals will be 
posted for the development of 
complete cultural enhancement 
workshop materials, including a train-
the-trainer component. following 
the awarding of the contract, a pilot 
workshop will be launched along with 
the recruitment of candidates for the 
train-the-trainer program.

Participating Agency Coordination

the budget for this initiative was 
reallocated as these deliverables were 
inherent in work of the blueprint 
manager and the executive director of 
the aboriginal tourism association of 
bc (as of november, 2008).

FirstHost and SuperHost Delivery

this program has been rolled into 1.9 for 
cost efficiency and project alignment. 

participants completing trailblazers 
cultural interpretation train-the-
trainer programs are accredited 
to deliver both the superhost and 
firsthost programs in their own 
communities/regions. 

How to be Market-Ready 
Workshop

ACHIEVEMENtS

all 203 first nations communities 
and seven metis regions have been 
contacted to identify tier two 
businesses with potential to move 
to tier three and receive cultural 
enhancement and/or market-
readiness training. 61 businesses 
were identified. 

FutuRE DIRECtION

when first posted, no responses 
were received for the request for 
proposals for developing workshop 
materials. once awarded, workshop 
materials will be developed to include 
a train-the-trainer component, pilot 
programs and candidate recruitment 
will follow.

Aboriginal Tourism Industry 
Quality Assurance Program 

ACHIEVEMENtS

a quality-assurance self-assessment 
and a recommended implementation 
strategy have been developed. a task 
group has been created, members 
contacted and the quality assurance 
self-assessment presented at the 
march 2009 member forum.

FutuRE DIRECtION

a quality assurance training program 
needs to be developed for the tourism 
industry, along with the corresponding 
training materials. the self-assessment 
checklist will be distributed to 
members and posted online, plus be 
included in the aboriginal tourism 
business development toolkit.

a member survey to gauge the 
effectiveness of the quality assurance 
program will be developed with help 
from dr. williams to fine tune the 
process.
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tier 3 of the blueprint strategy is for tourism products that satisfy market ready 
standards and should be fully integrated into local, regional and provincial 
destination marketing programs. 

Market Ready Businesses
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tier 3
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Website and Internet

ACHIEVEMENtS

the aboriginal tourism association of 
bc’s website, www.aboriginalbc.com, 
is one of the organizations primary 
marketing tools. a redesign of the 
site was initiated to ensure it stays 
an enticing and educational portal 
addressing the needs of consumers. 
the new website will feature a 2010 
e-marketing focus, updated forms and 
manuals and an interface with atbc’s 
current and in development databases. 

FutuRE DIRECtION

an atbc website task group will be 
formed help decide on the visual theme 
and content management system. 
a student researcher will be hired to 
identify relevant information and links 
for the new site, and an rfp will be 
posted to develop content and stories 
for the newsroom in reverse.

Media Relations

ACHIEVEMENtS

the media relations strategy has 
helped increase the exposure of the 
aboriginal tourism association of bc’s 
members, and aboriginal cultural 
tourism overall using news releases, 
media pitching, familiarization tours 
and association attendance at media 
marketplace.

FutuRE DIRECtION

new media relations contract awarded 
in december, 2008. will continue 
developing media relationships with 
ctc, tbc and dmos, and further 
develop 2010 media resource tools, 
including images, b-roll footage, story 
ideas and interview subjects, a new 
media package and extensive media 
release distribution. 

Travel Trade Relations

ACHIEVEMENtS 

the aboriginal tourism association of 
bc was represented at canada’s west 
marketplace and attended 29 meetings 
with travel trade representatives. 

other notable achievements include the 
signing of a statement of cooperation 
with the four host first nations, 
the forming of the atbc board 2010 
committee, participation with the 
aboriginal tourism marketing circle and 
the awarding of the contract to produce 
high quality hd video suitable for use by 
atbc and travel trade.

FutuRE DIRECtION

moving forward, atbc aims to establish 
an aboriginal tourism marketing kiosk 
in the north vancouver area to promote 
atbc members, develop export-
readiness train-the-trainer workshops 
and develop a work plan to finalize atbc 
participation in the aboriginal pavilion. 
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Recognition Program

ACHIEVEMENtS

the 2009 aboriginal tourism awards 
were held on march 19, 2009 at the 
river rock show theatre in richmond, 
british columbia. 

Destination Branding

FutuRE DIRECtION

the atbc board of directors has decided 
against proceeding with another 
revised destination brand. atbc revised 
the corporate logo and will build this 
brand with the tag line “our story, your 
experience” in 2009-2010.

Publications and Marketing Tools

ACHIEVEMENtS

new travel trade and cultural 
experience lure piece developed to 
help travel trade identify aboriginal 
cultural tourism products, and to 
inform general consumers about 
aboriginal cultural tourism. 

FutuRE DIRECtION 

atbc continues to monitor and 
distribute additional consumer 
rack brochures to marketing co-op 
members. a new consumer rack 
brochure is being developed, along 
with new copy for the tariff piece and 
a redesign of the presentation folder 
and cd label. the final design will be 
selected by the atbc board.

Aboriginal Tourism Association of BCBC Magazine Ad
Full page with bleed, CMYK

Visit  www.AboriginalBC.com and order a free Aboriginal BC  Visitor Guide.

Across British Columbia, there are 
countless ways to experience the art, culture and traditions of our Aboriginal people. From museums and interpretive centres that tell our stories, to artists and performers that share our creativity, you’ll discover enriching festivities and welcoming people in every corner.

INSPIRING CULTURES.
FASCINATING TRADITIONS.WELCOMING PEOPLE.
                         
Found here.

Consumer Advertising

ACHIEVEMENtS

atbc used an extensive media 
campaign to improve perceptions, 
attitudes and overall visitation to 
member businesses across the 
province. advertisements appeared in 
travel and tourism magazines as well 
as print and television.

FutuRE DIRECtION

2009 and 2010 advertising campaign 
to be developed with board approval.

Tourism Sales and 
Marketing Contractor

ACHIEVEMENtS 

a marketing contractor has provided 
atbc with additional support and 
expert insight in creating the atbc tariff 
and co-op profiles for the web site. 

FutuRE DIRECtION

assistance is still required to gather 
materials and write ups for the 2009 – 
2010 marketing co-op membership.

Blueprint Marketing and 
Community/Corporate Relations

ACHIEVEMENtS

a community relations and a corporate 
relations strategy was developed 
and implemented with an effective 
community outreach strategy. more 
than 30,000 pathways inserts were 
included in aboriginal papers, 900 pieces 
were mailed out to atbc stake holders, 
first nations communities, aboriginal 
organizations, atbc members and 
aboriginal governments.

FutuRE DIRECtION

as atbc continues to build 
relationships with communities and 
stakeholders, monthly updates and 
e-newsletter versions of pathways are 
being distributed on a regular basis.



16
Aboriginal Tourism Association of British Columbia annual report 2008-2009

17



16 17
Aboriginal Tourism Association of British Columbia annual report 2008-2009

Aboriginal Tourism Association 
of British Columbia 

Financial Statements 
Period ended 31 March 2009



18
Aboriginal Tourism Association of British Columbia annual report 2008-2009

19

Auditors’ Report

to the members of
 aboriginal tourism association of british columbia
 
we have audited the statement of financial position of aboriginal tourism association of british columbia as at 31 
march 2009 and the statements of operations, changes in net assets and cash flows for the period then ended. these financial 
statements are the responsibility of the association’s management. our responsibility is to express an opinion on these financial 
statements based on our audit.

we conducted our audit in accordance with canadian generally accepted auditing standards. those standards require that we 
plan and perform an audit to obtain reasonable assurance whether the financial statements are free of material misstatement. 
an audit includes examining, on a test basis, evidence supporting amounts and disclosures in the financial statements. an audit 
also includes assessing the accounting principles used and significant estimates made by management, as well as evaluating 
the overall financial statement presentation.
 
in our opinion, these financial statements present fairly, in all material respects, the financial position of the association as at 31 
march 2009 and the results of its operations and its cash flows for the period then ended in accordance with canadian generally 
accepted accounting principles.

culver & cO.  
chartered accountants
vancouver, canada
20 July 2009
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AbORIgINAL tOuRISM ASSOCIAtION OF bRItISH COLuMbIA

statement of financial Position
31 march 2009

31 march 31 December
2009 2007

Assets

current assets
cash $ 349,017 $ 325,398
guaranteed investment certificate - 950,000
contributions receivable 1,237,640 30,664
interest and gst receivable 32,433 21,580
prepaid expenses 2,008 1,666

1,616,098 1,329,308

equipment [note 3] 48,963 12,894

$ 1,670,061 $ 1,342,202

Liabilities and Net Assets

current liabilities
accounts payable and accruals $ 633,194 $ 65,693
deferred project funding - 1,000,000
deferred revenue - other - 2,874

633,194 1,068,567
  
net assets

invested in equipment 48,963 12,894
unrestricted 987,904 260,741

1,036,867 273,635

$ 1,670,061 $ 1,342,202

approved by the board:

________________________ president

________________________ treasurer
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AbORIgINAL tOuRISM ASSOCIAtION OF bRItISH COLuMbIA

statement of changes in net assets
Period ended 31 march 2009 

unrestricted
invested in

capital assets

total
31 march

2009

total
31 December

2007

balance, beginning of period $ 260,741 $ 12,894 $ 273,635 $ 198,332

excess of revenue over expenses 775,283 (12,051) 763,232 75,303

purchase of capital assets (48,120) 48,120 - -

$ 987,904 $ 48,963 $ 1,036,867 $ 273,635
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AbORIgINAL tOuRISM ASSOCIAtION OF bRItISH COLuMbIA

statement of Operations
Period ended 31 march 2009 

15 months
ended

31 march
2009

Year
ended

31 December
2007

revenue
contributions [note 4] $ 4,146,049 $   1,167,964
general income 4,989 21,389
marketing revenue 31,608 50,000
administration fees 89,256 74,000
sponsorships 78,268 25,380
interest 20,932 22,344
memberships 602 42

4,371,704 1,361,119

expenditures on projects 3,282,749 1,035,019

administrative expenses
advertising and marketing 2,403 -
agm and board 41,989 24,033
amortization 12,051 2,081
consultants and activities 84,374 17,160
office 15,905 30,868
professional fees 25,859 37,351
rent 24,953 21,499
salaries and benefits 92,984 102,951
telephone 10,938 10,175
travel 12,989 4,679
website maintenance 1,278 -

325,723 250,797 

total expenditures  3,608,472 1,285,816

excess of revenue over expenditure $ 763,232 $ 75,303
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AbORIgINAL tOuRISM ASSOCIAtION OF bRItISH COLuMbIA  
statement of cash flows 
Period ended 31 march 2009
 

15 months
ended

31 march
2009

Year
ended

31 December
2007

cash provided by (used in):

operations:
excess of revenue over expenditures $ 763,232 $ 75,303
add amortization, an item not involving cash 12,051 2,081

775,283 77,384

changes in non-cash working capital items
contributions receivable (1,206,976) 49,987
interest and gst receivable (10,853) (11,916)
prepaid expenses (342) 2,874
accounts payable and accruals 567,501 33,849
deferred project funding (1,000,000) 1,000,000
deferred revenue – other (2,874) 2,124

(878,261) 1,154,302

investing:
purchase of equipment (48,120) (13,080)
redemption (purchase) of gic 950,000 (950,000)

increase in cash position 23,619 191,,222

cash, beginning of year 325,398 134,176

cash, end of year $ 349,017 $ 325,398

supplementary cash flow information:

cash paid for interest $ - $ -
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AbORIgINAL tOuRISM ASSOCIAtION OF bRItISH COLuMbIA 
notes to financial statements
Period ended 31 march 2009

1. General:

aboriginal tourism association of british columbia is incorporated under the society act of british columbia. its purpose is to 
contribute to the preservation of aboriginal culture by promoting a sustainable and culturally rich aboriginal cultural tourism 
industry. the association is a qualifying not-for-profit organization under the income tax act and is exempt from income tax.

significant accounting policies:2. 

Change in accounting policies

effective 1 January 2008, the association adopted the accounting standard for Capital disclosures – Section 1535 issued by the 
canadian institute of chartered accountants. this standard requires disclosure of information about an entity’s capital 
and how it is managed, as well as the disclosure of any externally-imposed capital requirements, whether the entity has 
complied with them, and the consequences of any non-compliance.

effective 1 January 2008, the association adopted the accounting standard for General Standards of Financial Statement 
Presentation - Section 1400 issued by the canadian institute of chartered accountants. this standard requires management 
to make an assessment of an entity’s ability to continue as a going concern. the adoption of this standard had no effect on 
the association’s financial statements.
 
Use of estimates

the preparation of financial statements in accordance with generally accepted accounting principles requires that 
management make estimates and assumptions that impact the reported amounts of assets and liabilities and the 
disclosure of contingent assets and liabilities at the date of the financial statements and the recognized amounts of 
revenues and expenses during the reporting period.  actual amounts may differ from these estimates.

Equipment
 
equipment is recorded at cost.  amortization is provided as follows, with one half of these rates used in the year of 
acquisition:
 
computer equipment                            3 years straight line
furniture and equipment 5 years straight line 

Revenue recognition

the association follows the deferral method of accounting for contributions. restricted contributions are recognized as 
revenue in the period in which the related expenses are incurred. unrestricted contributions are recognized as revenue 
when received or receivable if the amount can be reasonably estimated and collection is reasonably assured.
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AbORIgINAL tOuRISM ASSOCIAtION OF bRItISH COLuMbIA 
notes to financial statements, page 2
Period ended 31 march 2009

significant accounting policies [cont’d]:2. 

Financial instruments
 
the association has designated all of its financial instruments as “held to maturity” which means they are measured and 
reported at amortized cost. the carrying value of cash, receivables, investments, payables and accruals and deferred 
revenue approximate their fair values due to the short term nature of these assets and liabilities, or capacity of prompt 
liquidation. the association did not enter into any derivative financial arrangements for hedging or speculative purposes. 
it is management’s opinion that the association is not exposed to significant interest, currency or credit risks arising from 
financial instruments, and that their fair value approximates their carrying value.

3. Property and equipment: 

cost          
accumulated
amortization

31 march
2009

net

31 December
 2007

net

computer equipment $ 53,244 $ 18,368 $ 34,876 $ 4,842
office furniture and equipment 16,845 2,758 14,087 8,082

$ 70,089 $ 21,126 $ 48,963 $ 12,894

4. contributions: 

contributions consist of the following:

31 march
2009

31 December
2007

province of british columbia $ 330,000 $   10,000
tourism british columbia 450,000 1,000,000
government of canada – indian and northern affairs 1,514,676 1,040,734
government of canada – western economic diversification 625,023 -
government of canada - aboriginal business canada 226,350 117,230
 3,146,049 2,167,964
 
amount from tourism british columbia received in 2007

as deferred revenue, recognized as income in current year 1,000,000 (1,000,000)
 

$ 4,146,049 $ 1,167,964
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AbORIgINAL tOuRISM ASSOCIAtION OF bRItISH COLuMbIA 
notes to financial statements, page 3
Period ended 31 march 2009

5. management of capital 

the association manages its capital to enable it to continue as a going concern and to meet the stated purposes of the 
organization. the association considers its capital to consist of its net assets and this is managed by making adjustments 
in light of economic conditions and the risk characteristics of the underlying assets. the association does not have any debt 
and is not subject to externally imposed capital requirements.
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