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Promoters 62%
Passives 22%
Detractors 16%
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California's economy is so strong that it is currently ranked
the fifth biggest in the world by overall value, following US,
China, Japan, and Germany.[*!

California has 39.5M people (the most populous US State),
which is almost 3M more than Canada (Canada population

from California; 15% of BC's total visitation from US.**

@ Approximately 10% of all international visitors to BC were
A |

BC's strongest attribute: plenty of opportunities to
view wildlife.
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