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MARKET INSIGHTS SHORT-TERM FORECAST (2019)
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[m Recent legislation in Japan has created more opportunity
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AdialPacic” ,t. 1% Q7% | |224%  ¥8709%




TRAVELLER CHARACTERISTICS

TRAVEL PARTY"™
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TOP 3 EQ TYPESM

Virtual Travellers
Cultural History Buffs
Personal History Explorers
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TOP 5 ACTIVITIES '

City green spaces
like parks or gardens

Natural attractions
like mountains or
waterfalls

Nature parks

Trying local food
and drink

Hiking or walking

in nature
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ACCOMMODATIONS!

Mid-priced hotel/motel
Luxury hotel

Budget hotel/motel
Home of friends/family
Rented house/apt/condo
Bed & breakfast
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TRAVEL SEASONS]
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Spring

Winter

TRANSPORTATION USED DURING TRIP™

Private automobile
Bus

Commercial plane
Rented automobile
Cruise ship

Ferry

Train
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VISITS BY REGION®

— 2% Northern British Columbia

0% Cariboo Chilcotin Coast
6% Vancouver Island

94% Vancouver, Coast & Mountains
7% Thompson Okanagan
2% Kootenay Rockies
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CONTACT Us: TourismResearch(@DestinationBC.ca
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**  Destination BC Global Marketing Plan 2019
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